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Global Macroeconomic Scenario

The global economy, which grew by 3.3% in 2023, is expected to record a ro of 3.2% in 2024
before rising modestly to 3.3% in 2025. Between 2021 — 2022, global b ere carrying a historically high

debt burden after COVID-19. Central banks took tight monetary trol inflation and spike in

of energy and other food items. These factors coupled with related economic sanctions impacted the
economic activities in Europe. Any further escalatio t ay further affect the rebound of the

economy in Europe.

While China, the largest manufacturing hub facing a crisis in the real estate sector and prices

of properties were declining between 2020 - the reopening of the economy, consumer demand

is picking up again. The Chinese au ities\lave taken a variety of measures, including additional monetary

easing, tax relief for corporates, an vaccination targets for the elderly. The Chinese Government took

several steps to help the real es se including cracking down on debt-ridden developers, announcing

stimulus for the secto o encourage the completion and delivery of unfinished real estate

projects. The secto itnessing investments from developers and demand from buyers.

Global headli S set to fall from an estimated 6.8% in CY 2023 to 5.8% in CY 2024 and to 4.4% in

CY 202 iSfa er than anticipated across various areas, amid the resolution of supply-related

relaxati abour market pressure, characterized by fewer job openings, a slight uptick in unemployment,

and increased labour availability, occasionally due to a significant influx of immigrants.
Global GDP Growth Scenario

The global economy started to rise from its lowest levels after countries started to lift the lockdown in 2020
and 2021. The pandemic lockdown was a key factor as it affected economic activities resulting in a recession

in the year CY 2020, as the GDP growth touched -3.3%.
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In CY 2021 disruption in the supply chain affected most of the advanced economies as well as low-income
developing economies. The rapid spread of Delta and the threat of new variants in mid of CY 2021 further

increased uncertainty in the global economic environment.

Global economic activities experienced a sharper-than-expected slowdown in CY 2022. One of the highest
inflations in decades, seen in 2022, forced most of the central banks to tighten their fiscal policies. Russia’s

invasion of Ukraine affected the global food supply resulting in a further increment in the cost of living.

Further, despite initial resilience earlier in 2023, marked by a rebound in reopening and prc@ess in curbing
inflation from the previous year's highs, the situation remained precarious. Economic activity la ed}ahind
its pre-pandemic trajectory, particularly in emerging markets and developing economi% Ieading to widening
disparities among regions. Numerous factors are impeding the recovery, includin‘uhe Ia‘sting impacts of the
pandemic and geopolitical tensions, as well as cyclically driven factors such‘as tighteni&msnetary policies to
combat inflation, the reduction of fiscal support amidst high debt levels, and the occurrence of extreme

v

weather events. As a result, global growth declined from 3.5% in CY 2022 to 3.3Zo in CY 2023.

V'S
Historical GDP Growth Trends
8.0% 6.8%
6.1%
6.0% 5.2%
3.5% 3.3% 3.3% 3.7% R
0% 9 7% 3.3% 3.2% 3.3%
4.0% 2.9% 26%
7% 7% 1.7% 1.8%
2 0% I 1.7% 1.7% 1.7% I
oo [] ] ]
lobal Economy vanced Economies Emer & Developing Economies
-2.0%
-2.2%
-4.0% 233%
-6.0% 7%
mCY 2019 mCY 2020 CY 2021 CY 2022 mCY 2023 mCY2024F mCY 2025F
u Source — IMF Global GDP Forecast Release July 2024
Note: ce nomies and Emerging & Developing Economies are as per the classification of the World Economic Outlook (WEOQ). This

classification is not based on strict criteria, economic or otherwise, and it has evolved over time. It comprises of 40 countries under the Advanced
Economies including the G7 (the United States, Japan, Germany, France, Italy, the United Kingdom, and Canada) and selected countries from
the Euro Zone (Germany, Italy, France etc.). The group of emerging market and developing economies (156) includes all those that are not
classified as Advanced Economies (India, China, Brazil, Malaysia etc.)

In the current scenario, global GDP growth is estimated to have recorded a moderate growth of 3.3% in CY
2023 as compared to 3.5% growth in CY 2022. While high inflation and rising borrowing costs are affecting

private consumption, on the other hand, fiscal consolidation is affecting government consumption.
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Slowed growth in developed economies will affect the GDP growth in CY 2024 and global GDP is expected
to record a flat growth of 3.2% in CY 2024. The crisis in the housing sector, bank lending, and industrial
sectors are affecting the growth of global GDP. Inflation forced central banks to adopt tight monetary policies.
After touching the peak in 2022, inflationary pressures slowly eased out in 2023. This environment weighs in

for interest rate cuts by many monetary authorities.

Global GDP Growth Forecast (%)

4.5%
4.4%
5oy 43%

3.5%
399 3.3% 3.4%
2.0%
III 11
Global Economy Advanced Economies Emerging and Developing Economies

m CY 2025F mCY 2026F mCY 2027F CY 2028F

Source — IMF Glebal Forec elease 2024, D&B Estimates

GDP Growth Across Major Regi¥ns

GDP growth of major regions urope, Latin America & The Caribbean, Middle East & Central Asia,

and Sub-Saharan Africa, were sho s of slow growth and recession between 2020 — 2023, but leaving
Latin America & The C is expected to show resilience and growth. Meanwhile, GDP growth
in Emerging and [2
CY 2023 to 5

2.1% in 20

ia (India, China, Indonesia, Malaysia etc.) is expected to decrease from 5.4% in

24, while in the United States, it is expected to decrease from 2.5% in CY 2023 to
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Historic GDP Growth Across Major Regions (%)
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Except for Emerging and Developing Asia, Latin America & The Caribbean

Saharan Africa's expected growth j

weather shocks and gradual imiro i ply issues.
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Global Economic Outlook

At the midpoint of the year, so far in 2024 we have seen divergence in outcomes and prospects around the
world in terms of economic growth, inflation, and policy responses. On balance, global short-term economic
prospects have improved over the course of the year. We expect this momentum to continue through the
second half of 2024 and into 2025 as inflation eases further and monetary policy continues to loosen,

supporting steady growth. Macroeconomic risks, in our view, have become more balanced.

The U.S. has performed better than other developed economies, particularly those in Eugope where the

recovery in tourism this year has boosted the economies of Greece and Spain, whe
and Italy have been held back by the slower recovery of manufacturing. Nonetheless, ropean Central
er 2019 — which

will support stronger regional growth.

Growth in the Chinese Mainland has held up well so far this year despi

amid ongoing rebalancing, and the export cycle is supporti

supply chain disruptions, high interest rates;
steam later this year and into 2025 on,th adual recovery in global trade, stimulated by stronger

domestic demand for goods.

Policy responses have diverged ear and are set to remain so in the near term. Central banks have

begun rate cutting cycl veloped economies, including the Eurozone, Canada, Sweden, and

in 2023, and u

remain more

onomy is showing signs of stabilizing, yet growth will remain subdued this year before picking
up pace in 2025. We forecast global growth of around 2.5% in 2024, half a percentage point softer than in
the decade following the financial crisis. The weaker outlook reflects fiscal consolidation, lagged tight
monetary policy, restrictive trade policies, and elevated levels of geopolitical uncertainty. Looking ahead to
2025, global growth is likely to pick up slightly to 2.8% as the impact of these factors declines and stronger

growth becomes more entrenched.
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Emerging economies look set for softer growth in general this year. On a regional basis, growth is likely to
be markedly slower in Eastern Europe, but only slightly softer in Asia Pacific and Latin America, with growth
only moderately slower in key economies such as the Chinese Mainland, India, and Brazil. Outcomes in

developed economies are also mixed but largely remain subdued because of tight policy settings.
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India Macroeconomic Analysis
GDP Growth Scenario

India’s economy showed resilience with GDP growing at 8.2% in CY 2023. The GDP growth in CY 2023
represents a return to pre pandemic era growth path. Even amidst geopolitical uncertainties, particularly

those affecting global energy and commodity markets, India continues to remain one of the fastest growing

economies in the world.

r' N

SR o G(2$ Projected  GDP | Projected ~ GDP

2023) Growth (CY 2024) | Growth (CY 2025)
India 8.20% 700_%\ 6.50%
China 5.20% 4.50%
Russia 3.60% 1.50%
Brazil 2.90% 2.40%
United States 2.60% 1.90%
Japan 0.70% 1.00%
Canada 1.30% 2.40%
Italy 0.70% 0.90%
France 0.90% 1.30%
South Africa 0.70% 0.90% 1.20%
United Kingdom 0.10% 0.70% 1.50%
Germany -0.20% 0.20% 1.30%

Source: World Economic Outlook, July 2024
Countrijes considerediinclude - Largest Developed Economies and BRICS (Brazil, Russia, India, China, and South)

@ountries have been arranged in descending order of GDP growth in 2023).

There are few fagtors aiding India’s economic recovery — notably its resilience to external shocks and rebound
in pri sumption. This rebound in private consumption is bringing back the focus on improvements in
domestic demand, which together with revival in export demand is a precursor to higher industrial activity.
Already the capacity utilization rates in Indian manufacturing sector are recovering as industries have stepped
up their production volumes. As this momentum sustains, the country may enter a new capex (capital
expenditure) cycle. The universal vaccination program by the Government has played a big part in reinstating

confidence among the population, in turn helped to revive private consumption.
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Realizing the need to impart external stimuli, the Government stepped up its spending on infrastructure
projects which in turn had a positive impact on economic growth. The capital expenditure of the central
government increased by 37.4% increase in capital expenditure (budget estimates), to the tune of INR 10
trillion in the Union Budget 2023-2024. The announcement also included a 30% increase in financial assistance
to states at INR .3 trillion for capex. The improvement was accentuated further as the Budget 2024-2025
announced an | 1.1% increase in the capital expenditure outlay at INR I1.1 Itrillion, constituting 3.4% of the

GDP. This has provided much-needed confidence to the private sector, and in turn, attracted private

investment.

On the lending side, the financial health of major banks has witnessed an improvem ich ha ed in
improving the credit supply. With capacity utilization improving, there would be dema t from the
corporate sector to fund the next round of expansion plans. The banking indust oised to address

, small, and medium

enterprise (MSME) sector as the credit outstanding to the MSME s duled commercial banks in

The extended Emergency Credit Linked Guarantee Scheme Union Government has played

a major role in improving this credit supply.

As per the provisional estimates 2023-24, India’s GDP ingEY grew by 8.2% compared to 7.0% in the

previous fiscal on the back of solid perfor
year-on-year increase in growth rate is also pa :
public capital expenditure. [

&

Growth Trend (Constant 201 1-12 Prices)

2
Q)
N ~

FY 2022 2nd RE FY 2023 Ist RE FY 2024 PE

ufacturing, mining, and construction sectors. The

o by a strong growth in investment demand led by

9.4%

[

EGDP mGVA

Source: Ministry of Statistics & Programme Implementation (MOSPI), National Account Statistics, 2023-24

RE stands for Revised Estimates, SAE stands for Second Advance Estimates
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Sectoral Contribution to GVA and annual growth trend

Sectoral GVA Growth Sectoral Contribution to GVA
(at constant prices 2011-12)

12.7%

10.0% 9.5% 52.8% 54.4% 54.6%
7.6%
6.
4.7%
2.1%
1.4%
15.6% 14.5%
FY 2022 2nd RE FY 2023 Ist RE FY 2024 PE FY 2022 2nd RE FY 2023 Ist RE FY 2024 PE
mmmm Agriculture  mmmm Industry e Services GVA m Agriculture  ®Industry Services

Source: Ministry of Statistics & Programme Implem

N ion (M&

Sectoral analysis of GVA reveals industrial sector reco ly registering 9.5% y-o-y increase in FY

2024 against 2.1% in the previous fiscal. In the industri r, growth across major economic activity such

sector GVA has increa 8.78 trillion in FY 2019 to INR 86.6 trillion in FY 2024 (as per the

provisional esti ing a CAGR of nearly 5%. Within Services sector, the GVA by financial, real
ervices-the largest contributing segment observed 6.3% CAGR while Public

Administgati and other services| observed 4.5% CAGR and Trade, hotels, transport,

1 Other services include Education, Health, Recreation, and other personal services.
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Total Services Sector, GVA Contribution Break-up Of Services
(INR Trillion) Sector, FY 2024

86.6

Public Adminis
defence and ot

80.6
73.1 73.2
67.2
2
Trade, ho
transport,

FY 2019 FY 2020 FY 2021 FY 2022 FY 2023 FY 2024 communication an
020 0 0 0 PE services related to

broadcasting , 34%

jal , real estate &

688 rvs, 43%

-

Sources: MOSPI, CMIE Economic Outlook and Dun & Bradstréet Rese Estimates 2

India's HSBC Services Purchasing Managers' Index, an ator to track service sector

performance, measured 60.3 in July 2024 against 60.5 indhe prev month. Since August 2021, the services

sector has consistently remained above the threshold hich, distinguishes growth from contraction.

IIP Growth

Industrial sector performance as measu 7 in FY 2024 it is growing at 5.9% (against 5.2% in FY

2023). Previously IIP index exhibi

by

ry ‘recovery in FY 2022 from the low of Covid induced
slowdown in industrial growt 2020 and FY 2021. Manufacturing index, with 77.6% weightage in
overall index, grew by 5.5% in F inst 4.7% y-o-y growth in FY 2022 while mining sector index too
grew by 7.5% against 5. s years. Mining & manufacturing both shown improvement according
to previous exc icity sector Index, witnessed an improvement of 7.1% against 8.9% in the

previous year.

2 Projection as Based on CMIE Growth rate till FY 2029 and FY 2030 is based on Dun & Bradstreet assumption.
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Annual IIP Growth

11.4%
2 2
< o
— V2 0,
2
2 ™
2 3 @ =
s % e
-0.8%mm . -
M & FY22 FY23 FY24
7
38
©
<
Mining = Manufacturing mmm Electricity General
v AN
Use-Based Classification: lIP (Y-O-Y Growth)
4.1%
Consumer non-durable 0.7%
3.6%
Consumer Durable 0.6%
Infrastructure / Construction goods 2.4% 9.7%
" 5.3%
Intermediate Good 3.8%
Capital Good 5.3% 13.1%
Primary Good 6.1 7.5%
0.0% 2.0% 4.0% £.0% 8.0% 10.0% [2.0% 14.0%
mEY 2024 Y 2023
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Monthly IIP Growth Trend

Montly IIP Change on Y-O-Y Basis

25%

20%

15%

10%

5%

|
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5% Py . Py
Mining Manufacturing = Electricity —General

Source: Ministry of Statistics & Programme Implementatio

OSPI\‘

In the current fiscal FY 2025, the monthly IIP measured index has rep provement over the last

fiscal. However, the IIP index slowed to a 5-month low and j % y-o-y in June against 6.18% in
the previous month on the back of slowing growth j anufacturing section. In June 2024, the
manufacturing index growth slowed to 2.6% against 6. in June 2023 and 5% in May 2023 while
the electricity sector index and mining index exhibi

10.3% in June 2024 against 0.9% and 6.4% gr

improvement and they grew by 8.6% and

Montly Use-Based Classification: [IP (Y-o-Y Growth)
-4.0% -2.0% 0.0% 2.0% 4.0% 6.0% 8.0% 10.0% 12.0% 14.0%

Consumer non-durable -1.4% m—
2.5%

Consumer Durable ‘ 12.6%
Infrastructure / Construction goods - 6.3%
Intermediate Good — 3.9%
Capital Good R 5 55,
Primary Good _ 73%

® Jun-24 m May-24

Sources: MOSPI
As per the use-based classification, growth in all segments slowed in June 2024 as compared to the previous
month. Consumer non-durable declined by 1.4% in June 2024 against 2.5% increase in the previous month.

In May 2024, all segments showed a substantial increase in growth.
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Investment & Consumption Scenario

Other major indicators such as Gross fixed capital formation (GFCF), a measure of investments, gained
strength during FY 2024 as it grew by 9% on a y-o-y basis against 7% yearly growth in the previous fiscal,

while GFCF to GDP ratio measured an all-time high settled higher at 34%.

Capital Investment Trend IN India

32% 39% 319 33% 33% 34%

VvV

18% 4

1%
9%

FY 2019 FY 2020 FY 2022 FY 2023 FY 2024

-7%
===GFCF (y-o-y change) = ===Investment as % of GDP

__ v

Private Consumption Trend in India (PFCE Growth)
12%

7%
4%

FY 2019 FY 2020 Y 2071 FY 2022 FY 2023 FY 2024

Sources: MOSPI

Private Final Expenditure (PFCE) a realistic proxy to gauge household spending, observed decelerated and

registered 4% y-o-y growth in FY 2024 against 7% in FY 2023.

Inflation Scenario

The inflation rate based on India's Wholesale Price Index (WPI) exhibited significant fluctuations across

different sectors from March 2023 to July 2024. Overall WPI saw a sharp decline to -1.2% in July 2023,

19
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primarily driven by steep drops in Fuel & Power and Manufactured Products, reflecting reduced global demand
and falling input costs. However, a recovery was noted by June 2024, with WPI reaching 3.4%, supported by
a strong rise in Primary Articles and a rebound in Fuel & Power prices. By July 2024, while Primary Articles

growth moderated to 3.1%, the WPI remained positive at 2.0%, indicating stabilization in the market after

earlier volatility.

Monthly (Y-oY) Change in WPI, (2011-12)

0% mmm Overall WPI —e—Fuel & Power

——Primary Article Manufactured

5%

-5%

-15%

Mar-23
Apr-23
May-23
Jun-23
Jul-23
Aug-23
Sep-23
Oct-23
Mov-23
Dec-23
Jan-24
Jun-24
Jul-24

Feb-24
Mar-24
Apr-24
May-24

Source: MOSPI, Office of Economic Advisor.
A 4 v
Y-0-Y Growth in Monthly Consumer Price Indices (201 1-12 Series)

7'4446.83%

\ 5.02% 4.87% 5.55% 5.69% 5.10%

5.09%4.85% 4-83%

ward \ 4.80% 5-08%
'\70% a31% A ' — = 7 — ]
. ‘o 0,
= A 3.54%

—o—Rural —o—Urban India

Source: CMIE Economic Outlook

Retail inflation rate (as measured by the Consumer Price Index) in India showed notable fluctuations
between March 2023 and July 2024. Rural CPI inflation peaked at 7.63% in July 2023, before declining to
4.10% in July 2024. Urban CPI inflation followed a similar trend, rising to 7.20% in July 2023 and then
dropping to 2.98% in July 2024. Overall, the national CPI inflation rate increased to 7.44% in July 2023 but
moderated to 3.54% by July 2024, indicating a gradual easing of inflationary pressures across both rural and

urban areas over the period. CPl measured below 6% tolerance limit of the central bank since September

20
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2023. As a part of an anti-inflationary measure, the RBI has hiked the repo rate by 250 bps since May 2022

to the current 6.5% while it has been holding the rate at 6.5% since 8 Feb 2023.
India’s Growth Outlook

India's economy has exceeded expectations, registering an 8.2% growth in FY24. High-frequency indicators
such as automobile sales, e-way bills, cargo traffic, and exports signal sustained growth momentum into Q2
FY25. However, the rural demand outlook is tied to the monsoon, where inconsistent rainfall could impact

the agriculture sector and inflation. The government is proactively boosting grain stogage capacity to

million tonnes over the next five years. The recent long-term agree

is also set to bolster trade and supply chain resilience.

In terms of trade, India's recent agreements, particular, European Free Trade Association (EFTA)

and Oman, are opening new markets and opportun exports. The proposed mega-distribution hub
in the UAE by 2025 will further support India t bitions, particularly in Africa, Europe, and
the US.

Politically, the continuation of thegNational cratic Alliance (NDA) government signals sustained

n reforms. The government is also taking steps to control

nd import duties. The external environment remains cautious, with

major emerging markets, significantly outpacing China's 4.6%, and Brazil's 2.2%. This robust growth
trajectory is expected to sustain at 6.5% annually from 2025 to 2029, reflecting strong economic

fundamentals and continued momentum.

21
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India's Real GDP Projected Growth (in %)

7.8
66 6.5 6.5 6.5 6.5 6.5

CY 2023 CY 2024F CY 2025F CY 2026F CY 2027F CY 2028F CY 2029F
‘ v

ied by 2 slowdown in inflation, as

Source: World Economic Outlook, July 202

This decent growth momentum in near term (CY 2024) is accom

well as various other factors in the medium to long ter t the economy. These include

of rovement in net external demand, as reflected in the

Despite the supply disruptions, exports clocked positive y-o-y

Development) in the sunrise sectors.

Achieving a reduced fiscal deficit of 5.8% in FY2024 and projecting a lower than-anticipated fiscal deficit
of 4.9% as announced in the union budget in July 2024 for the current fiscal year (FY 2025) are positive
credit outcomes for India. This showcases the country's capability to pursue a high-growth trajectory
while adhering to the fiscal glide path. There has been a significant boost to capital expenditure for two

consecutive years; capital expenditure — which is budgeted at 3.4% of GDP (INR 1.1 trillion/USD |34

22
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billion) for fiscal year 2024-25 — is at a 2l-year high (3.3% of GDP in fiscal year 2023-24. The
enhancement of port connectivity, coupled with the establishment of dedicated commodity corridors
(energy, mineral and cement), is poised to enhance manufacturing competitiveness. This strategic move

aims to fulfil India's export targets and reduce logistics costs.

The Union Budget for FY25 builds its case for India’s economic renaissance on the premise set by the
Economic Survey 2023-24. As the survey articulates the impending challenges to the next stage of

transformative growth, the annual budget for FY25 sets the path to address those challenges and ensure

the economy continues to ride on the growth trajectory, namely the ’Viksit Bharat‘goal

to a developed India by 2047. The Economic Survey rightly highlights skill devel

prudence. The revised fiscal deficit target for FY25 was announc the Union Budget, setting it at

4.9% of GDP, a reduction from the 5.1% target outlin budget presented earlier in

February 2024. All economic parameters indicat robust{eoting. The nominal GDP for FY25 is

projected at ¥326 tn, with a growth rate of 10.5%. ovegmment’s revenues are strong and thriving,

with revenue receipts expected to grow b ive an 11.0% increase in net tax receipts. The

high level of tax buoyancy at 1.9 highligh omentum in tax collection, providing the central
government with the fiscal space t plexities within the tax structure and the resources
for capital investments. The byg@get afso pts comprehensive reforms in the tax regime — both
direct and indirect. These réf@gms likely to stimulate ease of trade, simplify the excessively complex
duty structure and pave the waylfor the ‘Vivad se Vishwas’ tax collection philosophy of the central

government. The gov ent has remained committed to reducing fiscal profligacy without significantly

changing diregfftaxa reducing the compliance burden through the abolition of the angel tax,

employment and skill development by introducing a one-month wage subsidy for new entrants in all
formal sectors and reimbursement of employer contributions to EPFO for new hires, thereby
incentivising job creation. The government has become more aggressive in addressing the skill gap faced
by youth entering the job market by providing on-the-job learning opportunities through internships at
leading workplaces. Additionally, an allowance of ¥5,000 per month and a one-time assistance of 36,000
will further strengthen this initiative. Recognising the criticality of energy security, especially given the

country's vulnerability to global geopolitical quagmires and supply chain challenges, the government is
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prioritising energy security. Renewable energy is a key focus, with vast untapped potential in this space
for India. The central government is prioritising the energy transition by expanding the list of exempted
capital goods for solar energy projects. The PM Surya Ghar Muft Bijli Yojana aims to promote the
installation of rooftop solar panels, providing free electricity to 10 mn households. Additionally, spending
has been doubled to 100 bn for the installation of solar power grids. As part of its commitment to
achieving net-zero emissions by 2070, the budget has introduced a taxonomy for climate finance,
enhancing the availability of capital for climate adaptation and mitigation investments. Removing
infrastructure bottlenecks and providing a world-class infrastructure base to port both
manufacturing and service-led growth remain the key priorities for the government. dget

maintains its commitment to capital expenditure with an allocation of %I ally, the

government is committed to developing India as a manufacturin nhancing export

ation of 9.4 bn

competitiveness to support employment generation . This includes ncreas I
under the Production-Linked Incentive (PLI) scheme for the tical sector; doubling the
disbursements for semiconductor development; reducing customgs, duty on mobile phones, printed
circuit board assemblies (PCBA) and chargers to 15%; -commerce exports hub; and
reducing customs duties on 25 critical minerals. T over@ment also plans to develop digital public
infrastructure applications at the population scale™€®, in€reas oductivity gains. Urban land records
will be digitised with GIS mapping, and sectg i es, including those under the Digital India

mission, will be leveraged to enhance da

India's optimistic economic outloo

other major emerging markets facing demographic and economic challenges, India's combination of
demographic strengths, policy reforms, and strategic initiatives positions it as a standout performer and a

significant driver of global economic growth in the foreseeable future.
Some of the key factors that would propel India’s economic growth.

Strong Domestic Demand
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Domestic demand has traditionally been one of the strong drivers of Indian economy. After a brief lull caused
by Covid-19 pandemic, the domestic demand is recovering. Consumer confidence surveys by Reserve Bank
|/ other institutions points to an improvement in consumer confidence index, which is a precursor of
improving demand. India has a strong middle-class segment which has been the major driver of domestic
demand. Factors like fast paced urbanization and improving income scenario in rural markets are expected
to accelerate domestic demand further. PFCE as a percentage of GDP increased to 58% during FY 2022 and

FY 2023 while in FY 2024 it settled at 56%. There are two factors that are driving this domestic demand:

ional Statistics

024

One the large pool of consumers and second the improvement in purchasing power. As per

Office (NSO), India’s per capita net national income (at constant prices) stood at IN

purchasing pattern as well as disposable spending pattern in the country. Con driven domestic demand

is majorly fueled by this growth in per capita income.

India’s Per capita GDP trends

currently holds the position of the fifth-largest ec
Germany. By 2027-28, it is anticipated that India_wi
investments and a wave of new trade agreements
iation industry is witnessing unprecedented orders,
global electronics manufacturers agé”exp production capabilities, and suppliers traditionally

concentrated in southern China’s

To achieve its vision of becoming thie world’s third-largest economy by 2027-28, India will need to implement

transformative industri

growth of the W

Growth in GDP Per Capita: Current Prices, USD (India)

tal policies. These policies will be crucial for sustaining the consistent

ita GDP over the long term.

4,281.2

39107
35733
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2I0502 I I I I I
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Source: IMF
From CY 2024-29, India’s per capita GDP is projected to grow at a compound annual growth rate of 9.4%.
This growth will be driven by the service sector, which now accounts for over 50% of India's GDP, marking

a significant shift from agriculture to services.
Digitization Reforms

Ongoing digitization reforms and the resultant efficiency gains accrued would be a key economic growth
driver in India in the medium to long term. Development of digital platforms has helped in the seamless roll

out of initiatives like UPI (Unified Payments Interface), Aadhaar based benefit transfer ramsgpand

streamlining of GST (Goods and Services Tax) collections. All of these have contri impreving the

economic output in the country. Some of the key factors that have supported the digiti reforms include

— the growth in internet penetration in India together with drop in dataftari rowth in smartphone

penetration, favorable demographic pattern (with higher percentage savvy th population) and

India’s strong IT (Information Technology) sector which was levera, ace the digital ecosystem.

All these factors are expected to remain supportive and continue to propel the digitization reforms in India.

Increased adoption of digital technology and innovation, j nd sustainable practices, business-friendly

and transparent regulations, and heightened corpor: development (R&D) investments will
further bolster the country’s growth. These factogs support employment growth across both

private and public sectors, including micro, dium enterprises (MSMEs).

26




dun& bradstreet

Indian Media & Entertainment Industry

Indian media and entertainment (M&E) sector demonstrated substantial growth, with an annual increase of
INR 180 billion. This growth brought the industry size to INR 2.32 trillion (USD 27.9 billion), reflecting an
8.4% rise. Between CY 2019 and CY 2024, the sector has expanded at a compound annual growth rate
(CAGR) of approximately 6%, rising from INR |.91 trillion to a projected INR 2.55 trillion, surpassing pre-
pandemic levels. However, traditional segments like television, print, and radio have yet togully recover to

.

their 2019 figures.

Indian Media & Entertainment Sector (in INR Trillion)

2.55
232
2.14
| I I

CY' 2019 CY' 2022 CY' 2023 CY' 2024E

€2
Market Segmentation of India M&E Industry, CY 2023

Animated VFX Olthers, 7.64%
4.92%

Filmed
Entertainment,
n,
8.50% Television,
30.03%
Online Gaming,
9.48%

Digital Media,

28.21%

Source: FICCI & EY Media & Entertainment report, D&B Estimates
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While television continues to hold its position as the largest segment, digital media is set to surpass it by CY
2024. The overall M&E sector is expected to grow at a rate of 9.9%, increasing from INR 2.32 trillion in CY
2023 to INR 2.55 trillion in CY 2024, and further expand to INR 3.08 trillion by CY 2026 at the same growth
rate. A key contributor to this expansion is the rising demand for visual effects (VFX), driven by the increasing
popularity of Indian films, television shows, and web series. VFX has become an integral component for
filmmakers aiming to create visually compelling content, reshaping the industry's landscape. This growth
signals significant opportunities for India in the global VFX market. With rapid digital transformation, fuelled
by a growing number of internet users and affordable smartphones, India is well-positione emerge as a

major player in VFX.

The share of new media, including digital platforms and online gaming, grew from 20 37.7% in

2023. Conversely, traditional media segments such as television, radio, print, ma'saw their combined

b ed entertainment,
live events, and out-of-home media also experienced robust gro

sector's overall expansion.

Despite challenges such as piracy,

digital platforms, the Indian brgad g and entertainment sector is expected to continue its expansion.

With growing demand for high-q al content, technological advancements, and a supportive market

environment, India is o ming a key player in the global VFX industry.
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Regulatory Landscape in the Indian Media & Entertainment Industry

India's media and entertainment (M&E) sector operates under a dynamic regulatory landscape shaped by
various government policies and regulations. These regulations are essential for maintaining content
standards, protecting intellectual property, and ensuring ethical business practices. Here’s an analysis of the
key regulations and government policies governing the media and entertainment space in India, with a focus

on film production and distribution.
Regulations and Government Policies Governing the Media & Entertainment Space
e Cinematograph Act, 1952

The Cinematograph Act, 1952 forms the legal foundation for film regulation in

certification of films for public exhibition by the Central Board of Film Certific

(Universal), UA
er to recommend cuts or
outright bans on films. This act also governs regulations relate piracy, stipulating penalties for

unauthorized exhibition and piracy of films.
e Copyright Act, 1957

The Copyright Act, 1957 is a critical piece of legis intellectual property rights within the M&E
industry. It ensures that creators of films, pit er media content retain ownership of their work
and can monetize it through distribution
protection of digital content on OIdF platfo to combat piracy, which is a significant challenge in the

film and entertainment indust

age groups and empowered users to report content they find objectionable. OTT

uired to categorize content into ratings like U, U/A 7+, U/A 3+, U/A 16+, and A. OTT

platform, oversight by an industry body, and regulation by a government-appointed committee if disputes

remain unresolved.
e Foreign Direct Investment (FDI) Policy:

India allows 100% FDI in most segments of the media and entertainment industry, including film production,

distribution, and OTT platforms, under the automatic route. This has encouraged significant foreign
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investment and partnerships in the Indian M&E space. In television broadcasting, the government permits up

to 49% FDI in the television news segment and 100% in non-news television.
e Telecom Regulatory Authority of India (TRAI)

TRAI regulates the distribution of content via cable, satellite, and internet platforms. The New Tariff Order
introduced by TRAI allows consumers to select channels on an a la carte basis, which directly impacts film

distribution on cable and satellite platforms.
Regulatory Framework for Film Distribution and Production

¢ Film Certification and Censorship (CBFC)

The CBFC has the authority to issue certificates for film distribution and exhibitjen. Th ification process

ferent age groups

and ensures that films meet the required censorship standards. Whj BFC has been criticized for

sometimes imposing excessive cuts, it plays a crucial role in ensurin aligns with Indian cultural

values and avoids content that may lead to unrest or legal challenges.
¢ National Film Development Corporation (NE

The NFDC is a government body that supports the pro on, distribution, and promotion of films in India,

particularly independent films and documentari F elps distribute Indian films both domestically

and internationally, fostering the growth o a. It also acts as a conduit for film co-productions

with foreign entities, helping filmmakegs s g and resources.

e Film Piracy and Anti-Cam g La

The Cinematograph (Amendment)Bill, 9 includes stringent provisions to combat piracy in film
distribution. The bill sp camcording in theatres, making it an offense punishable by fines and

imprisonment.

argest threats to the film industry in India, especially given the rapid digital

platforms, which often face issues of illegal downloads and streaming.

m Production Incentives and Subsidies

Variou governments in India offer subsidies and incentives to promote film production. These include
financial support for shooting films in specific regions, tax exemptions, and waivers on certain local fees. For
instance, states like Maharashtra, Uttar Pradesh, and Gujarat offer attractive incentives for filmmakers to

shoot locally, helping boost regional film industries and local tourism.

India’s state governments offer a variety of subsidies and incentives to promote the film industry, with each
region tailoring its support to attract filmmakers and enhance local production capabilities. For instance,

Andhra Pradesh provides free shooting permissions for low-budget Telugu films. The Film Finance Scheme in
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Assam offers financial backing across all production stages, including script development and marketing. In
Himachal Pradesh, grants of up to INR 25 lakh are available for Hindi/English films shot within the state.
Jammu & Kashmir offers substantial subsidies, providing up to INR 5 crore for internationally awarded films
and up to 25% of production costs (with a cap of INR | crore) for debut films shot locally. Karnataka also
incentivizes regional filmmakers with an INR 20 lakh subsidy for films based on selected stories. Madhya
Pradesh promotes infrastructure development with a 15% capital investment subsidy for film studios.
Additionally, the Government of Maharashtra launched a scheme in 1997 to provide financial incentives to
Marathi film producers, encouraging the production of quality Marathi films. Films are scrufifized by a Film
ligible fo i tive

Screening Committee and categorized as either Category A or B. Category A films are

of INR 40 lakh, while Category B films qualify for INR 30 lakh. Films that do not fall

category

are ineligible for any incentives.

days, along with grants for engaging local talent. Uttarakhand increased its subsidy for films in

Eighth Schedule languages, offering a 50% subsidy for r: apped at INR 2 crore, compared to the

additional financial support to attract film ese initiatives underscore the diverse and growing

support across India to promote regiopa akinggand the broader film industry.

¢ GST on Film Production ai tribution

Goods and Services Tax (GST) is

for film tickets are 18%

on film production, distribution, and exhibition. The GST rates
e INR 100 and 12% for tickets priced below INR 100. This can affect

the overall cost o nd profitability, especially for small and independent films. Additionally, OTT

The censorship powers often clash with the creative freedom of filmmakers, particularly in cases
involving sensitive topics like religion, politics, and sexuality. This sometimes leads to films facing delays, cuts,
or bans, affecting their commercial prospects and artistic integrity. OTT platforms, initially seen as a space

for more liberal content, are also now subjected to regulatory oversight, curbing their creative autonomy.

e Piracy Enforcement Issues
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Despite the enactment of anti-piracy laws, enforcement remains a major challenge. Film piracy, both through
physical copies and online platforms, continues to erode revenue for film producers, distributors, and OTT

platforms. Strengthening cybercrime units to address digital piracy will be critical.
e Complexity in Revenue Sharing

The revenue-sharing agreements between film producers, distributors, and exhibitors lack standardization,
leading to disputes over revenue splits from theatrical and digital releases. This especially affects independent

filmmakers who may struggle to secure fair terms.

The regulatory landscape governing India's media and entertainment industry is co

range of issues such as film certification, intellectual property, digital content regu
measures. While the government has taken steps to streamline regulations a
are still challenges, particularly around censorship, piracy enforcement, andirevenue=sharing mechanisms. As
the industry continues to grow, especially in digital media and OTT pla ulations will need to evolve

to address new challenges and protect the interests of all stakeholde
Indian Filmed Entertainment Industry

The Indian film industry, commonly known as Bollyw

audiences worldwide with its unique blend of vibian , larger-than-life characters, and intricate

trends while preserving its rich cultural heritag e golden age of classic cinema to the modern era of
digital platforms, the Indian film ind istently produced films that resonate with audiences across
cultures and generations. The jind ability“to blend traditional storytelling with contemporary themes

and aesthetics has contributed toNits endlising popularity and global reach.

Key Highlights

Parameter Description

While Bollywood dominates the national scene,

India boasts a thriving regional film industry,
producing movies in various languages such as Tamil,
Telugu, Malayalam, Kannada, and Bengali. These
regional films often explore unique cultural nuances,

social issues, and local folklore.

Bollywood films consistently rank among the

highest-grossing films worldwide. In 2019, the
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highest-grossing Indian film, "Baahubali 2: The

Conclusion," earned over $200 million globally.

Global Reach

Indian films are distributed in over 100 countries,
reaching a diverse audience. The popularity of Indian
films in overseas markets has contributed to the

growth of the industry.

Indian films have gained internatio ecognition,
with many being screened _and ce at
prestigious film festivals a world.
Bollywood films, in iculagl” have found a

significant audien overs rkets, especially

in countries wi dian diaspora communities

Digital Disruption

Animation and VFX

The rise of strea platforms has revolutionized
dian films are consumed. Over-the-top
s have provided a wider reach for
t films and regional cinema, allowing
em “to compete with mainstream Bollywood

oductions. OTT platforms have witnessed rapid

adoption, with millions of subscribers.

India's animation and visual effects (VFX) industry
has witnessed substantial growth, with studios
producing high-quality content for both domestic
and international markets. Indian VFX artists have
contributed to major Hollywood blockbusters,

showcasing their talent and technical expertise.

Social and P@litical Commentary

Indian films have often served as a platform for social
and political commentary. Many films have
addressed pressing issues such as poverty, gender
inequality, and environmental concerns, sparking

important conversations and raising awareness

Musical Legacy

Music plays a pivotal role in Indian films, with iconic

songs and dance sequences becoming cultural
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touchstones. The film industry has produced
numerous legendary music composers and singers

who have left an indelible mark on Indian music
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Evolution of Indian Film Entertainment Industry

@ 1913
1913: Raja Harishchandra

India's early film industry faced challenges due
to lack of technology. It was the first feature
film, and the movie remained without sound.
The initial beginning of the industry was very
slow in comparison to Hollywood'’s pace.

@ 1930 m \\’»

1950-1960:The Golden Age

This Golden Era of Bollywood produced
critically acclaimed films and expanded Indian
cinema's global reach. Mother India, released
in 1957, was a landmark film that showcased

the feminine perspective and earned an Oscar
L . ) nomination. Other films from across the
ambitious projects, like color films and

animation. followed. 7 @ 1970 N globe were created in languages like Tamil
- - e and Telugu.

/" 1920-1940:First Film with Sound

Bollywood's early popularity led to increased
productions. Directors were inspired by

Hollywood action films. Historical and fantasy

genres were popularin the 1920s-1940s. The
1931 film "Alam Ara" introduced sound,
marking a new era for Bollywood. More

1970-1980: Masala Genre ( 1988: Salaam Bombay!

Salaam Bombay was a groundbreaking film

that significantly impacted both Bollywood
and Indian culture. As one of only three
Bollywood films to be nominated for an

In the 1970s, the term "Bollywood" was
coined, deriving from Bombay and Hollywood
and the "masala" film genre emerged. This
genre, combining romance, drama, action, and ’ " ¢
comedy, was popularized by director Oscar, it helped introduce the industry to a

Manmohan Desai and remains influential wider international audience, contributing to
today. ] @ 1990 | the growing recognition of Indian cinema.

1990’s : New Bollywood

From the 1990’s, the ‘New Bollywood” era

had begun and the ‘Masala’ genre was as

prominent as ever. New stars had started to

take the spotlight and they were as worshiped
as ever in India. Stars like Shahrukh Khan

were at their prime time in cinema. Films 2000-

| were grossing as high as ever and ticket sales |

. were increasing by the day. ’

2000’s :WesternTrends

Bollywood films have evolved significantly
since the early 2000s. While the "masala"
genre remains popular, modern films often
incorporate Western influences in terms of
themes, ideas, and dialogue. This shift
reflects the increasing globalization of the

present \ Indian film industry and its adaptation to

changing audience tastes.
e: !&B Research

wn as Bollywood, has witnessed a remarkable evolution since its

The Indian film industry, com

ly

inception in the late 19th centu m the early days of silent films influenced by Western cinema to the

golden age of the 1950s 1970s, characterized by iconic filmmakers and actors, the industry has gradually

towards com
wider e
providing new gpportunities for filmmakers and expanding the reach of Indian cinema. This evolution has
beentdriven a combination of cultural influences, technological advancements, and changing audience

preferences, resulting in a dynamic and vibrant film industry that continues to captivate audiences worldwide.
Value Chain of the Industry and Key Stakeholders involved

The Indian film industry boasts a complex and dynamic value chain, characterized by interconnected stages
that contribute to the creation, distribution, and consumption of films. Each stage involves a variety of key

stakeholders whose collaborative efforts bring movies to life.
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Pre-Production: The Birth of an Idea

This stage is the foundation of any film. It all starts with an idea, a spark that ignites the creative process.
Producers, the financial and strategic backbone of the production, play a crucial role in nurturing this idea.
They collaborate with writers to develop a compelling script that captures the essence of the story.

Scriptwriters craft characters, dialogue, and plotlines, giving the film its narrative structure.

Budgeting is another vital aspect of pre-production. Producers work with various departments to

determine the financial resources needed for shooting, equipment, locations, and pers ing
directors then step in to find the perfect actors to embody the characters. They sc ough
auditions, drawing on both established actors and fresh faces. Finally, location scout ace, with

the director and production team searching for visually compelling locationsgha onate with the story's

setting.

Key Stakeholders: Producers, Directors, Writers, Casting Direct

Production: Bringing the Story to Life

With the script finalized and plans in place, produ
director, the film's creative leader, takes cente
members during filming. Actors breathe dife characters, delivering performances that evoke

emotions and drive the narrative.

Highly skilled cinematographers gapturehth 's visual storytelling through camera angles, lighting, and
shot composition. The editingigeam, by editors, meticulously pieces together the footage, building the

film's flow and rhythm. Meanw nicians handle a variety of specialized tasks, such as sound

recording, costume de and set construction.

Post-Production: Polishing the Gemstone

g is complete, the post-production stage transforms the raw footage into a polished final
product. Editors finely tune the film's structure, while sound engineers craft a captivating soundscape that
includes music, dialogue mixing, and sound effects. Visual effects artists can also play a vital role in creating
computer-generated imagery (CGl) or enhancing existing sequences. This stage is crucial for ensuring the

film's visual and audio quality.

Key Stakeholders: Editors, Sound Engineers, Visual Effects Artists
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Distribution: Reaching the Audience

With the film complete, it's time to share it with the world. Distributors take the lead, employing marketing
and promotional strategies to generate excitement and build an audience. They work with theaters and
digital platforms like streaming services to secure distribution channels. Effective marketing ensures that

the film reaches its target audience, creating anticipation and excitement for the release.

Key Stakeholders: Distributors, Marketing Teams

Exhibition: Lights, Camera, Action!

The final stage brings the film to the consumers. Exhibitors, such as theater ghai jdonline streaming
platforms, play a crucial role in making the film accessible to audiences. cagAnow experience
the culmination of all the previous stages, enjoying the finished produc a halls'er from the comfort

of their homes.

Key Stakeholders: Theatre Chains, Online Streaming Pla ideo Distributors

Current Market Scenario

The Indian film entertainment industry ha a remarkable surge in recent years, fueled by a

confluence of factors. Increased pr: n, € d with box office successes and evolving audience
preferences, have propelled the indUstry$ magket size to a substantial INR 197 billion in 2023 from INR 72

billion in 2020. This impressiv ajectory, reflecting a CAGR of approximately 40%, underscores the

industry's robust health and its potehtial for continued expansion.

Indian Film Entertainment Industry Market Size (in INR Billion),
2020-2023

197

72
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The growth has been fuelled by several key trends. The number of films released in theatres has steadily
increased, reaching a new high of 1,796 films in 2023. While screen count has grown modestly with multiplex
chains adding approximately 300-3503 screens annually, it still remains relatively low compared to the
population, indicating that the cinema experience remains a luxury for most Indians. Despite a slight decline
in admissions, the domestic theatrical market achieved a milestone, crossing the INR 120 billion mark for the

first time, primarily due to an increase in ticket prices.

The industry's global reach has also expanded, with Indian films being released in more countries than ever

remained relatively soft, reflecting challenges faced by film channels. However, in-ci

shown a strong recovery, indicating growing advertiser interest in reaching udi

by a combination of factors,
ical advancements. As the

industry continues to evolve, it is poised to play an even more significantWele in the global film landscape.
Market Segmentation

The Indian film entertainment industry is segmented int ous pevenue streams, with domestic theatricals,

digital/OTT rights, overseas theatricals, brog hts, in-cinema advertising accounting for the

majority of the market share. In 2023, do

total revenue, totalling INR 120 billio re
Indian audiences.

aH

als dominated the market, contributing 61% of the

e continued popularity of cinema experiences among

Indian Film Entertainment Industry Market Segementation, (in
%), 2023

8%
= Domestic theatricals
= Digital/ OTT rights
= Overseas theatricals
Broadcast rights
= [n-cinema advertising

Source: FICCI & EY estimates

3 Industry News Article
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Digital/OTT rights accounted for 18% of the market share, valued at INR 35 billion. The growth of streaming
platforms has provided new avenues for film distribution and consumption, expanding the reach of Indian
films beyond traditional theatrical release. Overseas theatricals contributed 10% of the market, totalling INR
|9 billion. The increasing popularity of Indian films in international markets has driven this growth, with

countries like the United States, the United Kingdom, and Australia emerging as key markets.

Broadcast rights accounted for 8% of the market, valued at INR 15 billion. While television broadcasting
remains a significant revenue stream for the industry, the rise of streaming platforms has presented new
challenges and opportunities. In-cinema advertising, though a smaller segment, contributed 4 the magket,
totaling INR 8 billion. This segment has shown resilience, with advertisers recognizin value ching

captive audiences in cinema halls.

Overall, the Indian film entertainment industry is a diverse market with tipletheve streams. While

domestic theatricals continue to be the dominant segment, the growin ance of digital/OTT rights and
overseas markets reflects the industry's evolving landscape. As techn and audience preferences

change, the segmentation of the industry is likely to evolve further.
Analysis of the key factor that support the growt

Increased Production

The Indian film entertainment industry has signfficant increase in film releases across various

languages, contributing to its overall gr total of 1,796 films were released, surpassing the
previous year's figure of 1,623. This suffge i has been driven by a combination of factors, including

increased investor confidence, te | cements, and changing audience preferences.

Indian Film release by language in 2022 & 2023

1,047
943
419 431
194 218
em HBE
mm D
English Hindi South Indian Other languages

m2022 m2023

Source: FICCI & EY estimates
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The highest number of films were released in Telugu (317), Tamil (271), Kannada (241), Malayalam and Hindi
(218 each) in 2023, demonstrating the vibrancy and diversity of regional film industries. This trend highlights

the growing popularity of regional cinema, which is catering to specific linguistic and cultural preferences.

This growth underscores the diversity and vibrancy of regional cinema, catering to specific linguistic and
cultural preferences. Prominent films such as "Pushpa 2", "Pathaan”, "Jawan", "Animal", "Gadar 2", and "KGF
2" contributed to a significant rise in viewership, demonstrating the growing popularity of Indian films. These

high-performing movies have captivated audiences and fuelled increased audience in theatres. Additionally,

the rise of streaming platforms has opened new avenues for film distribution, further expan he reagh of
Indian cinema. While the increase in releases has led to intensified competition, filmm contin focus
on quality content and innovative storytelling to capture audience attention, ensuring ed“growth and

success in the industry.

In conclusion, the increase in film releases across various languages is a er of th&’growth of the Indian

film entertainment industry. This trend reflects the industry's vibran iversitys@nd adaptability to changing

market dynamics. As the industry continues to evolve, it is likely that will witness further growth and

innovation in the years to come.
Box Office Success

The Indian film entertainment industry has wit
driven by the revival of Hindi cinema. In 20

billion, a 14% increase from the previous th is primarily attributed to the strong performance

of Hindi films, which contributed ificaftly t@)the overall box office collections.
a
Indian Theatrical revenues by language (in INR billion), 2022 &
2023
53 53 152
35
13
10
H -
English Hindi South Indian Other languages

m2022 m2023

Source: FICCI & EY estimates

Indian theatrical revenues demonstrated a dynamic and evolving landscape across various language segments.

Hindi-language films experienced notable growth, reflecting an increasing appetite for mainstream Bollywood
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content and the success of several high-grossing releases that resonated with audiences nationwide. South
Indian films continued to be major drivers of the Indian box office, showcasing the sustained popularity of
regional cinema, particularly from the Tamil, Telugu, Malayalam, and Kannada industries. This segment's

consistent performance highlights the expanding influence of South Indian cinema beyond regional boundaries.

Revenues from English-language films maintained a steady presence, signalling a niche yet loyal urban audience
base for Hollywood content in India. Meanwhile, revenues from films in other regional languages displayed

encouraging momentum, underscoring the growing acceptance of diverse, culturally rich content among

Indian audiences. This diversification reflects changing audience preferences and a willing to explore
stories beyond mainstream cinema. The overall revenue patterns reveal the ada ndian
theatrical market, driven by a combination of strong regional cinema, increased conten d evolving

viewing habits.

Global Reach: Beyond Bollywood:

Indian cinema is no longer confined to Bollywood. Films are gaining i ational'ecognition, with entries at

prestigious film festivals and screenings in overseas markets. ian film industry made significant
strides in overseas markets, with the number of countri he dian films were released rising to 38 from
33 in 2022 and 26 in 2019. A total of 339 films w sed abtoad, contributing to gross box office

collections of USD 337 million, a strong rebound illion in 2022. Overseas theatricals reached

INR 19 billion in 2023, compared to INR the previous year. This growth underscores the
increasing global appeal of Indian cine
similar regions like China and the ooking ahead, the overseas box office is projected to grow

to INR 23 billion by 2026 as thegyind continues to expand its footprint in untapped markets and enhances

cesgFhis global reach benefits the industry by:

understanding.

Tec | Advancements: A Digital Revolution:
The Indian film industry has embraced digital filmmaking and visual effects. This has led to:

e Higher production quality: Digital tools allow for more sophisticated storytelling and visual effects.
e Lower costs: Digital filmmaking simplifies production processes, making it more accessible.

¢ New distribution channels: Online platforms enable wider reach and global distribution.

Government Support: Creating a Stable Environment
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The Indian government actively supports the film industry through:

e Tax incentives: Production costs are subsidized, attracting investors and filmmakers.
e  Film funding schemes: Grants and financial support are provided for deserving projects.

¢ Infrastructure development: Studio facilities and technical expertise are enhanced.
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Major Trends in the Indian Film Industry

The Indian film industry, one of the largest in the world, continues to evolve rapidly, driven by technological
advancements, shifting audience preferences, and an expanding global presence. Here are some of the key

trends shaping the industry:
Rise of Digital and OTT Platforms

e Direct-to-Digital Releases: The COVID-19 pandemic accelerated the trend of direct-to-OTT

releases, with many films bypassing traditional theatrical windows altogether. Platfofims like Netflix,

Amazon Prime Video, JioStar, Zee5 and regional OTT players are now prima

for films, especially mid-budget and niche content.

o Shift in Consumer Preferences: Audiences are increasingly favoring o
over traditional cinema. The growth of OTT platforms has cre

reach broader, more diverse audiences without the limitati
Growing Popularity of Regional Cinema

e Regional cinema, particularly films in Tamil, Telu a, and Marathi, is experiencing a surge in
both domestic and international popularity. R e gained prominence not only in their
respective states but across the cou driven by regional OTT platforms and

dubbing/subtitling on major streamig

e The success of films like RRR an
universal appeal. This shiftthas pro d more investment in regional content, with filmmakers

experimenting with di es and storytelling.

logy

e playing a crucial role in Indian films, especially in genres like action, sci-fi, and
d for visually stunning content is driving investments in VFX and post-production

g India a hub for global VFX projects.

ancing the cinematic experience for audiences.

e Government-backed initiatives are catalyzing technology and innovation in India's media industry,
particularly in the VFX and AVGC-XR sectors. The government has introduced cash rebates of up
to 40% on production expenses for international projects utilizing Indian VFX services, capped at 330
crore, with an additional 5% bonus for projects featuring Indian content. The Production Linked
Incentive (PLI) Scheme incentivizes investments in VFX and animation by linking benefits to

production levels and local value addition. The establishment of the National Centre of Excellence
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(NCoE) for Animation, Visual Effects, Gaming, Comics, and Extended Reality (AVGC-XR) aims to
nurture talent and generate approximately 500,000 jobs, bolstering India's creative capabilities. Co-
production agreements and partnerships with industry bodies like FICCI and Cll are further
encouraging global collaborations, while efforts to promote indigenous content leverage India's
cultural heritage to create globally resonant intellectual property. These initiatives collectively
enhance India's competitiveness, attract international projects, and drive domestic capacity building

in media technology.
Focus on High-Quality Content and Storytelling

e Audiences are becoming more discerning, favoring quality storytelling over sta s. Films

with strong narratives, innovative scripts, and diverse genres are gaininggkactio in theaters and

on digital platforms. Content-rich films, even those with small ud are) performing well,

indicating a shift towards substance over spectacle.

e The success of independent films, documentaries, and biopicSi@lso reflects the growing appetite for

authentic, real-life stories that resonate with audien raphics.
Globalization of Indian Cinema

¢ Indian films, particularly those in regional languages;are ing recognition on the global stage. Major

international platforms are distributing s t6 a global audience, and Indian filmmakers are

increasingly collaborating with internz uction houses.

e Films like RRR and Baahub av ned¥doors for Indian cinema in international markets, with

increased screenings atglo festivals and award shows. This trend is enhancing the global reach

and appeal of Indian films hem break into new markets.

¢ Indiais steadily rging as a significant player in the global content market, leveraging its rich cultural

digital content creation.

industry, with 1,790+ films released in 2023, continues to bridge cultural gaps, reaching
global audiences through regional, Hindi, and OTT content. Affordable mobile data prices and
widespread internet penetration have catalyzed the rise of digital media, creating a vibrant OTT
ecosystem. Strategic initiatives such as production-linked incentives, cash rebates, and the National
Centre of Excellence for AVGC (Animation, Visual Effects, Gaming, and Comics) further amplify
India's competitive edge. With an emphasis on fostering indigenous IPs and enhancing global

collaborations, India is reinforcing its position as a key driver in the global content landscape.

44




dun& bradstreet

Emergence of Diverse Genres

¢ Indian filmmakers are experimenting with a wide range of genres, moving beyond traditional formulas
like romance and family drama. Genres like crime thrillers, horror, sci-fi, historical epics, and dark

comedies are gaining popularity, reflecting a shift in audience preferences.

¢  Filmmakers are also exploring more complex themes, including mental health, LGBTQ+ issues, caste,

and politics, signalling a willingness to push boundaries and engage with contemporary societal issues.
Multiplex and Cinema Growth in Tier Il and Ill Cities

e While urban centers remain key markets, the expansion of multiplex chains jate Tier || ier Il

cities is creating new growth opportunities for the film industry. These cities ng crucial

markets for mid-budget and regional films, as disposable incomes risg, andycinema-going becomes a

popular form of entertainment.

¢ Cinema chains are also investing in premium formats like IM 4DX, andjsecliner seating to enhance

the movie-watching experience, attracting audiences back to th rs post-pandemic.

emphasized that India remains

workforce, and rising dispo

into smaller cities alignsawit

company’s goal to cater to a broader audience while complementing

its existing investments i formats and curated cinematic experiences.
) Rights and Franchise Building

s like Baahubali and K.G.F. has encouraged filmmakers to invest in long-term

dian filmmakers are increasingly exploring multi-film universes, spin-offs, and

nes extend across multiple films, enhancing both revenue potential and audience engagement.
Shaping a Global Filmmaking Hub Through Innovation and Collaboration+

e The Indian film industry is witnessing significant shifts influenced by both domestic and international
collaborations. One notable trend is the growing emphasis on making India a global filmmaking hub

through government-backed incentives. The Foreign Film Facilitation Office (FFO) has increased

“PIB
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financial incentives for international productions, offering up to 40% of qualifying expenses with a 330
crore cap, along with an additional 5% bonus for films showcasing Indian content. This reflects the
industry's move towards global integration and cultural exchange.

e The FFO also serves as a single-window clearance mechanism to simplify the process of obtaining
shooting permissions. It supports domestic filmmakers with incentives and co-production certificates,
promotes film tourism through collaborations with the Ministry of Tourism, and encourages
international co-productions. These efforts aim to boost local economies, create jobs, and position

India as a global filmmaking hub.
Increasing Importance of Data and Analytics

e With the rise of digital platforms, filmmakers and distributors are levggaging and analytics to

understand audience preferences and consumption patterns. O pl se sophisticated
algorithms to track viewer behavior, which helps inform con uisition, ‘marketing strategies,

and release timings.

e Data-driven insights are becoming crucial for filmm ormed decisions regarding the

type of content to produce, the target audience,4nd premotional strategies.

Challenges from Piracy

e Piracy remains a major challenge fog filmY industry, particularly with the rise of digital

releases. Despite legal measures,and t efforts, films are often leaked online soon after

release, leading to significan

e The industry is continually ing in anti-piracy measures and technology to combat this issue, but

it remains a persistent th especially for mid-budget films that rely heavily on initial box office and
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Impact of Digital Media on Film Entertainment
Digital content consumption pattern

The rise of digital media has significantly transformed the Indian film entertainment industry, revolutionizing
the way films are produced, distributed, and consumed. The substantial growth in digital content

consumption in India, has a profound impact on the industry.

Digital Content Consumption

In billion China India uUsS Brazil

Downloads 113.4 26.4 12.6 10.3

Hours spent 1,122 1,193 217 265 57
Source: FICCI & EY esti
In 2023, Indians spent an average of 4.8 hours per d apps, ranking sixth in the world. This
represents a 9% increase from 2020, indicating a gro n digital devices for entertainment and

information. Furthermore, Indians spent a stag

surpassing all other countries in terms of o

The proliferation of digital platformspha ew avenues for film distribution and consumption,

expanding the reach and accessi offindian{films. Streaming services like Netflix, Amazon Prime Video,

and JioStar have become populah.ch for audiences, offering a vast library of content, including Indian

films and original series. This shift disrupted traditional distribution models, allowing for a more direct

connection between film ers and audiences.

ave al

Digital platformg played a crucial role in promoting regional cinema, providing a wider audience for

films producediin languages other than Hindi. This has led to a resurgence of regional film industries, such as

Moreover, digital media has enabled filmmakers to experiment with new storytelling formats and engage with
audiences in innovative ways. Social media platforms have become essential tools for marketing and
promoting films, allowing filmmakers to connect directly with fans and build communities around their work.
Additionally, digital platforms have facilitated the growth of independent cinema, providing a platform for

emerging filmmakers to showcase their work and reach wider audiences.

However, the rise of digital media has also presented challenges for the Indian film industry. The increasing

competition from digital platforms has put pressure on traditional theatrical distribution, leading to a decline
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in cinema admissions. The industry has had to adapt to this shift by focusing on providing a premium cinematic

experience and offering exclusive content that cannot be easily accessed on streaming platforms.

In conclusion, digital media has had a profound impact on the Indian film entertainment industry,
revolutionizing the way films are produced, distributed, and consumed. The growing consumption of digital
content in India has created new opportunities for filmmakers and expanded the reach of Indian films. While
the industry faces challenges from digital platforms, the ability to adapt and innovate will be crucial for its

continued success.
Key Insights

The impact of digital media on the Indian film entertainment industry is evident in th

of audiences and the types of content being consumed. While traditional theat rel s remain popular

for certain films, digital platforms have become increasingly important reachingywider audiences and

accessing a diverse range of content.

e Platform Preferences: Indian audiences are increasingly tushing to digital platforms for their

entertainment needs. Streaming services like Netfli Video, and JioStar have gained

al content. This shift has led to a decline

for content that is more contempd
encouraged filmmakers to explo

audience. Additionally, t h e surge in demand for regional cinema, which has gained

popularity on digital pl msyproviding a wider audience for films produced in languages other than

Genre Preferences: The preferences of Indian audiences for different genres have also changed.
Whileftraditional genres like drama, romance, and comedy remain popular, there has been a growing
demand for content in genres such as action, thriller, and science fiction. This indicates a shift towards

more contemporary and globally influenced content.

These insights highlight the significant impact of digital media on the Indian film entertainment industry. The
increasing consumption of digital content has led to a shift in audience preferences, with a growing demand

for diverse and contemporary content.
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Production & Distribution Aspect in Film Industry

The production and distribution aspects of the movie industry are intricately connected, forming the
backbone of the film's journey from conception to consumption. The production phase, a creative and
technical endeavour, involves translating a director and screenwriter's vision into a tangible cinematic
experience. This involves meticulous planning, budgeting, casting, and location scouting during pre-
production. The actual filming then captures the story on camera, guided by the director's creative vision.
Post-production is the refining stage, where editing, sound design, visual effects, and music composition come

together to polish the film's aesthetic and narrative.

Distribution, on the other hand, bridges the gap between the film and its audience. rategic

marketing and promotional campaign to generate buzz and attract viewers. The e, the traditional
pathway, relies on effective marketing, positive reviews, and word-of-mougii’to nces to cinemas.
Post-theatrical, home video and digital distribution channels extend , ensuring continued

revenue generation and accessibility.

The success of a film is contingent upon the synergy betwee distribution. A well-produced
film with a compelling narrative and strong technical e i mands effective distribution to reach its
target audience and generate revenue. Conversely, ev
distribution strategy. The collaboration and coo
he audient

that a film is brought to life and delivered tqQ in 2 manner that resonates and captivates.

Distribution Business Model

The distribution business model ergong@ significant changes in recent years, with digital platforms
playing an increasingly importangyro raditionally, theatrical distribution was the primary channel for
reaching audiences. H of streaming platforms has provided new opportunities for film

distribution and consump

However, theatrical distribution remains important for many films, as it can generate significant box office
revenue and enhance the film's reputation. The success of a theatrical release can also influence the value of
digital rights and other ancillary revenue streams. The distribution business model is becoming increasingly
complex and competitive, with stakeholders navigating the challenges and opportunities presented by the

digital age.

Key Stakeholders and Their Roles
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Producers Producers are responsible for financing and overseeing the
production of films. They work closely with directors and
screenwriters to develop the creative vision of the film and secure

funding.

Directors Directors are responsible for the creative vision of the film,
overseeing all aspects of production, from casting and shooting to

editing and post-production.

rfo

Actors Actors bring characters to life on screen, ances

contributing significantly to the succes

Technicians Technicians, such as cinemato
and visual effects artists, pl

of filmmaking.

Distributors Distributors aj

distributing

deals

d streaming services to ensure the widest

or the film.

Exhibitors such as theater chains and multiplex operators, are

esponsible for screening films in cinemas. They provide the

hysical infrastructure for audiences to watch films.

Streaming Platform Streaming platforms, like Netflix, Amazon Prime Video, and
JioStar, have become major players in the distribution of films.
They offer a vast library of content, including Indian films and

original series, directly to consumers.

Audiences Audiences are the end consumers of films, their preferences and

choices driving the industry's growth and success.
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Key challenges & risks associated with film Production and Distribution Aspect in Film Industry

The Indian film industry is one of the largest in the world, producing a vast number of films annually across
multiple languages. However, the production and distribution of films in this dynamic market face several key

challenges and risks, which can impact profitability, audience reach, and the long-term success of projects.
Production Challenges

o Rising Production Costs

The cost of producing films, especially with increasing demand for high-quality ¢ nt involving
advanced VFX, top-tier talent, and premium locations, is escalating rapid
challenging for mid-budget films that need to compete with big-budget blockbu roduction
budgets raise the stakes for profitability, as the financial burden increasestin, cases\where films fail to

recover costs at the box office.
o Talent Management and Scheduling

Coordinating actors, directors, and technical staff ¢ specially for larger films. A-list

actors and directors often juggle multiple proje it challenging to synchronize schedules,

requires constant updates in gqui : aining. Smaller production houses struggle to adapt to

these technologies, leadin

fewer than 10,000 cinema screens to cater to a population of over 1.4 billion, with the largest
deficit in Hindi-speaking markets. This creates intense competition among filmmakers for prime slots in

cinemas, particularly for big releases that require a wide distribution to recoup costs quickly.
o Declining Pay-Tv Homes:

Pay-Tv homes have been decreasing in India as more viewers shift to OTT platforms. This trend poses a
risk to traditional film distribution models, which heavily rely on television broadcast deals for additional

revenue. Declining television audiences mean reduced pay-tv revenue streams, affecting profitability.
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o Regional vs. National Distribution:

India’s diverse linguistic landscape presents both an opportunity and a challenge. Reaching audiences
across different states requires tailored distribution strategies. Films that are successful in one region
may struggle to gain traction in another, limiting the potential reach of films that do not cater to pan-

India audiences.
o High Dependence on Theatrical Revenues:

Despite the rise of digital platforms, theatrical releases continue to be the primary sourc@of revenue for

films. The risk here is that films often have a very short window to succeed at the box office

replaced by new releases, putting immense pressure on marketing and opening-we » formance.
o International Distribution Hurdles:

Indian films, particularly regional films, often face challenges in gai ternatiomal distribution. Even

though the demand for Indian content is growing globally, | ical iss censorship, and differing

content regulations in various countries make international distribu a complex and costly process.
Financial and Regulatory Risks
o Unpredictable Box Office Returns

The film industry is highly unpredictable. E arketed films with star-studded casts can fail at the

preferences, or even external fa

o Censorship and Re

orm releases (theatrical, television, OTT). The negotiation of favourable terms is crucial, and

small production houses may struggle to secure good deals compared to larger studios.
o Competition from OTT Platforms:

OTT platforms are both an opportunity and a challenge for traditional film distribution. While they
provide additional revenue streams, they also change audience consumption habits, with many viewers
preferring digital releases over cinema-going experiences. This shift affects the box office performance of

films, especially for smaller productions.
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OTT Platforms in India

Mapping the Indian OTT landscape

The Indian Over-The-Top (OTT) landscape is rapidly evolving, characterized by a diverse range of platforms
and a significant shift towards regional content. The OTT landscape includes major players like Netflix,
Amazon Prime Video, JioStar, and regional platforms such as Hoichoi and Manorama Max. These platforms
cater to a vast audience by offering content in various languages including Hindi, Tamil, Tel Bengali, and

% of

more. The demand for vernacular content is particularly strong, with studies indicating that ar

Indian consumers prefer content in their native languages.

In 2024, the digital media landscape in India is witnessing unprecedentedggr , with OTT platforms

emerging as a dominant force in the Media & Entertainment (M&E) s . Poise potentially surpass

television, digital media is driving the industry's expansion at a proje owth rate of 10%, with the
market expected to exceed INR 3 trillion (USD 37.1 billion) by 2026%khis surge is fuelled by widespread
internet accessibility, growing smartphone penetration, affo a significant increase in online
content consumption. Despite the digital boom, traditi®hal medja, remains resilient, positioning India as a

“Linear and Digital Market," highlighting the coexistenc th digital and traditional media in the country’s

diverse and evolving media ecosystem.

India produces approximately 200,000 hours annually, including over 1,700 films and 3,000 hours
poised to surpass television in re 2024driven by its 52% share of total advertising revenue in 2023
and the steady rise in digital sub
3,000 hours in 2023 to 026, Video OTT is expected to grow from 43 million households in

The demand for premium OTT content is expected to grow from

Hours of content released in 2023

™V (exct.news buteens) [T

Film | 2%
oTT | 2%
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Source: FICC| & EY Media & Entertainment report

North India has emerged as a significant segment within the OTT market, with platforms tailoring content to
local preferences. This trend is mirrored in other regions where there is a growing emphasis on producing
original series and films in regional languages. The rise of regional OTT players highlights the importance of

localized content in engaging audiences who primarily consume media in their mother tongues.

In addition, a set of lower-priced “cinema products” will emerge for the next 100 to 150 million audiences
across the top 50 to 75 cities of India, which will also require a change to the type of content being produced

for these audiences, and which could even see regional OTT products releasing in a windowe

Key Players in the Indian OTT Market

¢ Domestic Platforms: Prominent local OTT platforms include Hotstar, Ze onyllV, Voot, and MX

Player. These platforms cater to regional language content and often ide co itive pricing for local

audiences.

e Global Players: International OTT giants like Netflix, Amazon Prim&@{ideo, Zee5 and JioStar have also

made significant inroads into the Indian market, creatin ntent in local languages and pricing their

services strategically to gain market share.

Subscription Models

e Subscription-based Video-on-Demand O tforms such as Netflix and Amazon Prime Video rely
on subscriptions. India’s low-cost nodel, withiplatforms like Amazon Prime’s yearly subscription of INR

999 or Netflix's mobile plan agfliNR P onth, has been pivotal in driving subscriber numbers.

e Ad-supported Video-on-De D): Platforms like MX Player and Voot allow users free access to

content with advergi g it accessible to a larger audience who may not be willing to pay

subscription fee

scape surrounding over-the-top (OTT) platforms in India has seen notable developments

recently, particularly through the involvement of various judicial bodies and regulatory guidelines:

¢ Digital Publisher Content Grievances Council (DPCGC): In July 2023, DPCGC issued its first directive
against the OTT platform ULLU. A complaint alleged that a show on the platform violated the IT Rules,
2021, due to obscenity and nudity. ULLU defended its content by claiming its mature audience base (18+),
but DPCGC, using the "Community Tolerance Test," found the content to lack artistic value, primarily

focusing on sexual content. The platform was directed to either remove or edit the show.
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e Delhi High Court Ruling on "College Romance" (March 2023): The court took a strong stance against
profanity and obscene content in the web series "College Romance," accessible on SonyLiv, YouTube,
and TVF Play. The producers were accused of violating obscenity laws under the IT Act. The court
ordered an FIR to be filed, instructed YouTube to ensure compliance with IT Rules, and urged MeitY

(Ministry of Electronics and Information Technology) to enforce these rules strictly.

e Indian Telecommunications Act, 2023: Enacted in December 2023, this act replaced older
telecommunications regulations. It primarily covers telecommunication services but does not regulate
OTT service providers, a clear distinction aimed at separating content regdlation m

telecommunication services.

e Inclusion of OTT in the Broadcasting Bill: Although the bill seeks to includgOTT\platforms within its

scope, industry pushback has arisen due to definitional inconsisten s about the bill's

overlap with existing IT Rules.

o TDSAT Ruling (October 2023): The Telecom Disputes Settlement pellate Tribunal ruled that OTT

platforms do not fall under the jurisdiction of the Telec Authority of India (TRAI). This

ruling clarified that OTT platforms are distinct fro ditigna adcasters and therefore outside TRAI's

regulatory framework.

e Bombay High Court on Instagram Pira 2023, the court granted a dynamic injunction against

Instagram accounts pirating conten eries "Scam 1992." This case highlighted copyright

enforcement challenges against ifauthorized use on social media platforms.

e Guidelines on Prevention R ation of Dark Patterns, 2023: The Central Consumer Protection

Authority (CCPA) issued gui s targeting deceptive practices in user interfaces, including on OTT
platforms. Practices as "false urgency" and "subscription traps" are now prohibited if they mislead

consumers @

These develop ate the increasing scrutiny on OTT platforms in India, with courts and regulators

addr g contentflser protections, and digital consumer rights.
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Growth in OTT sector in India

The OTT sector in India has witnessed explosive growth, fueled by improved internet access, affordability,
and shifting consumer preferences. Initially slow to gain traction, the industry surged forward with the 2015
launch of Hotstar, driven by its live sports streaming content. The real boom occurred post-2016, following
Reliance Jio’s introduction of affordable 4G data, which significantly expanded the internet user base and

allowed platforms like Netflix and Amazon Prime to penetrate the market with local content. The COVID-

19 pandemic further accelerated OTT adoption, with platforms becoming primary entertainment sources

OTT applications and simplifying conten@ ers.
oS

Subscriptions and subscribing households (in Mn)

48
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B Paid Subscription  ® Subscribing Household

Source: FICCI & EY Media & Entertainment report, D&B Desk Research

In 2023, video subscription revenues reached INR 73 billion, marking a 6% increase. Despite this growth, the
number of paid subscriptions saw a slight decline due to a strategic shift that placed premium cricket content

behind paywalls. This move led to a loss of 19 million paid subscriptions for JioStar. Conversely, audio
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subscriptions surged by 55%, and news subscriptions gained traction, primarily driven by the availability of

premium and exclusive content.

Ad-supported OTT models have faced challenges due to the high costs associated with premium content and
unsold ad inventory. In response, many platforms are transitioning to subscription-based models or bundling
their services with data and e-commerce offerings to provide better value to consumers and enhance revenue

streams. This strategic shift aims to address the financial pressures and competition within the OTT space.

Digital advertising is anticipated to grow at a CAGR of 13.5%, increasing from INR 662 billion,in 2024 to INR

842 billion by 2026. However, the ad revenues for news and music are expected to face di

platforms can cultivate loyal, app-based audiences. This underscores the need for OT s t

and find effective ways to attract and retain viewers.

Content trends in the OTT space are evolving, with a notable increase jfi"'vernac content production,
which is projected to account for 55% of total output. Regional OT¥#plat s are set to continue their
growth, fuelled by strategies such as dubbing and subtitling. Moreovefgthere is @’growing focus on content
efficiency, with metrics like subscription sales, ad revenue, i gement being prioritized over

traditional vanity metrics like reach.

Looking ahead, video OTT subscriptions are expected ise to l38 million across 65 million households by

2026. The content landscape will likely shif; h pact tentpole properties to attract new

subscribers, alongside lower-cost productid aintaining ongoing engagement. Additionally, older
OTT content may be repurposed f appeal to trial viewers from AVOD platforms and

traditional TV audiences.

Overall, the OTT sector is adapting changing market dynamics with increasing digital subscriptions,

strategic bundling, and us on regional content production and monetization strategies.

Key factors of Qg

e Growth i subscriber base

arket has been expanding rapidly, with the number of internet subscribers reaching

arch 2024, up from 936.16 million in December 2023. This growth, marked by a quarterly

internet infrastructure. The market remains predominantly wireless, with 914.13 million wireless subscribers,
while wired internet subscribers stood at 40.27 million. The rise in broadband subscriptions, which grew by
2.16% to 924.07 million, indicates a clear preference for high-speed internet. Conversely, narrowband usage
has continued to shrink, falling to 30.34 million, reflecting the diminishing role of lower-speed internet as

consumers increasingly adopt broadband solutions.
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Internet Subscribers (in Mn)
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A significant portion of the growth comes from urban regions, where .05 million users are based, while

rural areas account for 398.35 million subscribers, indicating ration in less developed regions

internet penetration is fostering an inclusiveddigital ecosystem, fueling economic and social developments

throughout the country.

¢ Impact of strong growth i om subscriber base

The Indian telecom sector, the se largest in the world by subscriber count, has experienced remarkable

growth over the past fe pansion is driven by factors such as affordable tariffs, increased service

availability, and th w technologies like 3G, 4G, and now 5G. The widespread adoption of 5G is

suppo frastructure development, which has contributed to the overall sectoral growth. By December
2023, the total number of subscribers had reached 1,190.33 million, increasing to 1,199.28 million by March
2024, reflecting steady growth at 0.75%. Rural telecom growth has also been significant, with subscribers
rising to 533.90 million, pushing rural tele-density to 59.19%, while urban areas account for 665.38 million
subscribers. Wireless services dominate the market, making up 1,165.49 million connections, showing a 0.60%

increase over the quarter.
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Telecom Subscribers (in Mn)
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f the market, while public sector

Private operators continue to hold the majority, controlling 91.7
operators account for only 8.30%, reflecting a highly com structure. Tele-density in the
country has reached 85.69%, demonstrating the widespgéad ssibility of telecom services across India.
With the ongoing transition to 5G networks and incfeasin artpllone penetration, the demand for high-
speed data continues to rise. Telecom compa substantial investments in infrastructure,
including fiber optics and 5G technology, tq démand, laying the foundation for further expansion.
The sector’s growth is not just a boost but also for industries relying on digital connectivity,

solidifying India’s telecom market as@’criticaliplaye®in the global digital landscape.

¢ Smartphone penetrati

India's smartphone ma erience significant growth, potentially tripling to USD 90 billion by

2032. Key factors includeladia’s strong economic growth, increasing per capita income, urbanization, and

infrastructure i

37, India could account for 15% of the global smartphone market by value and 20% of

nts, becoming a crucial driver in the global market.

ted to reach | billion smartphone users by 2026, driven largely by rural areas, according to a
Deloitte report. In 2021, India had 1.2 billion mobile subscribers, with 750 million using smartphones. The
rural sector is expected to grow at a 6% compound annual growth rate (CAGR), compared to 2.5% in urban
areas. Higher internet adoption, the BharatNet program's push to fiberize villages by 2025, and increasing use

of smartphones for fintech, e-health, and e-learning are key factors propelling this growth.

The demand for smartphones is expected to surge, with 5G contributing significantly to new smartphone

sales. By 2026, 5G-enabled devices will account for 80% of sales, with an estimated 840 million 5G
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smartphones sold between 2022 and 2026. The smartphone market is projected to reach USD 250 billion by
2026. The government’s incentive packages for semiconductor manufacturing are expected to boost local
production, positioning India as a strong player in electronics manufacturing. Despite current supply chain

challenges, the market is set to grow as the digital ecosystem evolves.
Key factors driving digital content consumption.

e Affordable Internet and Smartphones

The availability of affordable smartphones and low-cost data plans has been instrumental in
to digital content across India. As of 2023, India ranks 7th globally in terms of afforda
with an average cost of USD 0.16 per GB. The cheapest plan costs USD 0.05 pe

expensive plan is USD 7.75. This affordability reflects India's strong positiongin

¢ Growing Internet User Base

India's internet user base has seen remarkable gro e g over 5969.6 million users as of June 2024.

This expansion is particularly evident in rural arg ive ernment initiatives such as the BharatNet

program. Launched to fiberize all villages by, tiative aims to improve internet infrastructure and

accessibility in underserved regions, ich boosts digital content consumption among rural

populations.

e  Youth Demographics

India's large, young po significant role in the digital content landscape. With a substantial

number of tech-savvy millenhials and Gen Z consumers, there is a strong inclination towards digital platforms
graphic’s familiarity with digital tools and platforms drives higher engagement

al content, from social media to streaming services.
egional Content

Therelis a n le shift towards consuming content in regional languages, reflecting India's diverse linguistic
landscape. Approximately 95% of YouTube users in India watch videos in their regional languages,
demonstrating a strong demand for localized content. This trend is driven by the desire for content that
resonates culturally and linguistically, encouraging content creators to produce and distribute more regional

material.

5 TRAI, October 2024 report
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¢ Increase in On-Demand Content Consumption

The rise of streaming services such as Netflix, Amazon Prime Video, and local platforms like Hotstar has
transformed content consumption patterns. Users now prefer on-demand access to content rather than
adhering to traditional broadcast schedules. This shift has led to a rise in binge-watching and increased

engagement with streaming platforms, which offer a vast array of content choices at users’ convenience.

e Mobile-First Consumption

With mobile devices becoming the primary means of accessing digital content, there is a ificant shift
towards mobile-first strategies among content providers. The majority of internet tr
from mobile devices, underscoring the importance of optimizing content for mobile co his trend
drives the development of mobile-friendly platforms and applications to meetythelneedsiof a mobile-centric

user base.

e Diverse Content Formats

The availability of various content formats, including sho ries, podcasts, and interactive

content, caters to diverse consumer preferences and lif variety encourages frequent engagement
with digital platforms, as users can choose content t eir interests and consumption habits.

The ability to access different types of content ed and attracts a broader audience.

e Social Media Influence

Social media platforms like Insta book;” Snapchat etc. significantly influence digital content

consumption by facilitating the e ring and discovery of new content. Influencers and regional e-
celebrities play a crucial role in dgivi agement, as their endorsements and content recommendations
reach large audiences.

digital content con

e Technolag

connectivity, the adoption of 5G is likely to drive increased engagement with digital platforms.
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Key challenges & risks associated with release on OTT platforms in India

As OTT platforms in India continue to grow exponentially, the shift from traditional cinema to digital
streaming has presented several opportunities. However, releasing films and series on OTT platforms also
involves significant challenges and risks. These can impact the profitability, visibility, and long-term success of

content on digital platforms.
Content Saturation and Competition
o Oversupply of Content

The rapid expansion of OTT platforms has led to a massive influx of conten

platforms in India, including major players like Netflix, Amazon Prime Video, JioSt;

=~

platforms, there is a high level of competition. This oversupply makes igdiffigult individual content

pieces to stand out and attract viewers. Smaller films or niche conten get bur' der more popular

or widely marketed releases, reducing their visibility and impact,

o Attention Span and Retention

Viewers on OTT platforms have short attention spa he wide range of choices available at their

fingertips. Retaining an audience’s interest throu t and ensuring a positive reception in
the first few hours of release is crucial. Poog ement or negative reviews can drastically

reduce the success of content on OTT p
Revenue Model and Monetization

o Subscription vs. Ad-S Is:

OTT platforms operate on v. etization models, such as Subscription Video on Demand (SVOD)

and Ad-Supported d (AVOD). Each has its challenges. SVOD platforms like Netflix rely

Revenue-sharing models between content creators, producers, and OTT platforms often lack
transparency. Smaller production houses may find it challenging to negotiate favourable terms with big
platforms, leading to reduced earnings or unfair splits of the profits. This is especially true when content

fails to meet platform expectations in terms of viewership.
Discoverability and Marketing

o Algorithm-Driven Discoverability:
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OTT platforms heavily rely on recommendation algorithms that determine which content is shown to
users. This algorithm-driven system can be challenging for new releases to penetrate, especially if initial
viewership metrics do not trigger the algorithm’s recommendation mechanisms. As a result, content can
get buried, limiting its reach. Films and series may fail to attract viewers if they don’t appear prominently

in search results or recommendation feeds, further amplifying the discoverability challenge(EMP).
o Cost of Marketing:

Releasing content on OTT platforms still requires extensive marketing to build anticipati

viewers. In a crowded space, promoting a film or series through digital advertising,

campaigns, and influencer partnerships is necessary but costly. Small to mid-sized ion panies

may struggle to allocate sufficient funds for marketing, impacting the visibility@and su of their content.
Piracy and Intellectual Property Theft

o Content Piracy:

Despite the technological advancements in digital security, OTT pl ms remain vulnerable to piracy.

Films and series are often pirated shortly after thej se on platforms and shared across illegal
in India, and combating this issue has
been a persistent challenge for content creators and like. Leaked or pirated content diminishes
scribers may opt for illegal versions, resulting

in reduced profits.
o Intellectual Property Prdtectio

Ensuring intellectual prop ( rotection is crucial in a digital-first environment. Content creators

need robust legal frameworks rotect their original content from being copied or distributed without

tha eals universally across different regions. OTT platforms must navigate this fragmentation, often
requiring multiple language versions, localized content, and targeted marketing strategies. Content that
works in one region might not resonate with audiences in other regions, impacting its success. Platforms

need to balance the creation of pan-India content while catering to specific regional tastes.
o Regional OTT Platforms vs. Global Giants:

Regional OTT platforms such as Zee5 or Sun NXT are competing with global giants like Netflix and
Amazon Prime, which have larger budgets and international reach. This competition poses a risk for
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smaller platforms in terms of content acquisition, user engagement, and marketing spend. Regional players
may struggle to secure the same level of investment as their international counterparts, making it harder

for them to thrive in the highly competitive OTT market.
Technology and Infrastructure
o Internet Penetration and Streaming Quality:

While internet penetration is increasing in India, not all regions have access to high-speed internet. For

viewers in rural or underdeveloped areas, low bandwidth and poor internet quality hamper their

ability to stream high-definition content seamlessly. This impacts viewership numbers, p
smaller towns and regions. OTT platforms face the challenge of providing
experiences across various regions, especially where internet infrastruc is k. Buffering, low

resolution, or frequent interruptions can lead to viewer dissatisfactio

o Device Fragmentation:

A significant portion of India’s OTT consumption occurs on mobile pR@nes, but users also access content

on smart TVs, tablets, and laptops. Ensuring a consistentithigh-quality user experience across multiple
devices is crucial. However, this can be challengifi¢’ duegto ing screen sizes, internet speeds, and

device capabilities.
Regulatory and Content Censorship
o Content Regulation

India’s OTT platforms face régula scruginy, particularly around sensitive subjects such as religion,

politics, and morality. The rnment has introduced regulatory guidelines for digital content, and OTT

platforms must no ntent code that includes self-censorship and oversight mechanisms.
Content creators faceghe risk of sudden changes in regulations or increased censorship, which can delay

releases or f d ould impact the narrative or intended message of the content.

o Lega

possibility of legal challenges or public outcry against controversial content is high. With increasing
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Growth Forecast
Expected growth in Indian media & entertainment industry.

The Indian Media & Entertainment (M&E) industry is poised for robust growth over the next few years, driven
by digital transformation, increased consumption, and innovation in content creation. The Indian M&E sector
is expected to grow at a 10% CAGR, reaching approximately INR 3.08 trillion (USD 37.1 billion) by 2026
from INR 2.32 trillion in 2023. Growth will be predominantly driven by the digital media segment, which is
forecasted to overtake television as the largest contributor to M&E revenues. Digital medid)is expected to

grow at a CAGR of 13.5%, significantly outpacing other segments. Online gaming, animation, live

events are also expected to witness substantial growth, driven by the increased availabil pet services,

cost-effective consumer options, and innovation in content production. \

Expected Growth in India Media & Enterainment Industry
(in INR Trillion)

CY' 2024E CY' 2030P

h D&B Estimates and Projections

By 2024, digital media wi pass television in terms of overall revenue, making it the dominant segment in
apid adoption of OTT platforms, online gaming, and digital advertising will

atforms are experiencing rapid growth due to increased mobile usage, affordable

nd regional content are emerging as crucial growth drivers. Regional OTT content exceeded
Hindi language content for the first time in 2023, and this trend is expected to continue as platforms invest
in diverse regional languages. Ad-supported models (AVOD) and subscription-based models (SVOD) are
expected to evolve further, with innovations in pricing, bundling, and content monetization. India’s OTT
sector is likely to adopt multi-layered pricing models to capture a wider audience, especially in regional
markets. The industry is also embracing immersive technologies such as virtual reality (VR) and augmented

reality (AR), which are expected to enhance audience engagement in the coming years.
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Expected growth in film entertainment segment and Insights on emerging growth pattern

The film entertainment segment is expected to grow at a CAGR of 6.5%, reaching INR 238 billion by 2026,
up from INR 197 billion in 2023. Theatrical revenues are likely to remain strong, with an increasing number
of screen installations, especially in Tier Il and Il cities, driving growth. High-end multiplexes offering premium
experiences will cater to affluent audiences, while affordable cinemas will target the middle-class audience.
Digital rights and streaming deals with OTT platforms are becoming a major revenue stream for the film
industry. With many films opting for direct-to-digital releases, OTT platforms will continue to support the

growth of the film segment by acquiring digital rights.

_—
Expected Growth in India Film Enterainment Industry ~
(in INR Tri|"°”)/'
7 epek 308
/ ~7°/°
210
CY' 2024E CY' 2030P
Sou D&B EBsti s and Projections
Emerging Growth Patterns
e Expansion into Tier Il and | rkegs: Tier Il and Ill cities are emerging as significant growth drivers for

the film industry. T itnessing the construction of new screens and multiplexes, addressing

tributing 5,169 out of the total, while the rest of India accounted for 4,573 screens. Despite
this growth, the country still struggles with a significant shortage of screens, particularly in Hindi-
speaking markets, where the deficit is most pronounced.

o In 2023, fewer than 100 million Indians visited cinema halls, reflecting the challenges of accessibility
and reach for a broader audience. However, the industry's resilience was evident, with 1,796 films

released in theaters, an |1% increase over the previous year. This growth in theatrical releases
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underscores the industry's ongoing creative drive and commitment to reviving cinema experiences,

even as it continues to confront infrastructural challenges.

e Focus on Regional Cinema: Regional cinema is gaining momentum, with a growing demand for films
produced in languages such as Tamil, Telugu, Kannada, and Marathi. This shift is reflected in the rising
share of regional content on both OTT platforms and in cinemas. Regional films that resonate with local
audiences and have universal appeal are increasingly crossing borders, gaining viewership across states

and internationally.

¢ Digital First Releases: The pandemic has accelerated the trend of direct-to-digital releases,wheregfilms

debut on OTT platforms rather than in theatres. This trend is expected to conti ially$for mid-

budget films, reducing the financial risk associated with theatrical releases andyprovi global audience.

riences (such as

his market segment targets

e Rise of Animation and VFX: The demand for high-quality ed films is growing, especially in

genres like fantasy, sci-fi, and action. India is bec or VFX services, not just for domestic

technologies.

In summary, the Indian M&E indust d nment segment are both set for strong growth, driven
by digital transformation, regional , andthe expansion of theatrical and OTT markets. These growth

patterns indicate that the indust m towards greater diversification, regionalization, and technological

integration, ensuring su in the coming years.
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Competitive Landscape

The Indian production house landscape is marked by the presence of established giants and emerging players,
collectively driving the growth of the country’s entertainment industry. Dominant entities like Yash Raj Films,
Dharma Productions, and Reliance Entertainment maintain their competitive edge through expansive
portfolios, significant budgets, and advanced production capabilities. These players continue to dominate the
box office with large-scale cinematic productions and have expanded into digital platforms to cater to evolving
viewer preferences. Production houses like Balaji Telefilms and Sunshine Productions are also,making notable
strides by focusing on innovative storytelling and creating content for both theatrical releases streafning

platforms.

The rise of digital streaming services has reshaped the competitive dynami i oduction houses
increasingly collaborating with OTT platforms like Netflix, Amazon Prim ioStar. This shift has
offerings and adapt to changing consumption patterns. Simultaneously, regional films and stories

with global appeal has encouraged production houses to ingual projects, ensuring wider

regulatory changes, and content saturation. expectations at an all-time high, production houses

must consistently innovate to remain, rél@yant: more, technological advancements like AR/VR and
VFX integration are becoming cruci@lfor spaintaining competitive parity, while piracy and IP protection issues

continue to pose risks. As thefindu evolves, the ability to balance creative innovation with operational

efficiency will define the success o ion houses in India’s dynamic entertainment ecosystem.

Key Players
Company Name Overview
PangFama S international Founded Year: 1980
Lt

Headquarter: Maharashtra, Mumbai

Panorama Studios is an entity in the Indian film industry,
offering a wide range of services across six key verticals:
production, distribution, post-production, music, equipment
rental, and publicity design. Established by Kumar Mangat
Pathak, the studio has gained recognition for its contributions
to Bollywood and regional cinema, including Marathi, Gujarati,

and Punjabi films. With divisions like Panorama Studios
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Distribution LLP, providing comprehensive services such as
rights syndication and digital marketing, and Panorama Music,
promoting diverse genres and emerging talent, the company
has positioned itself as a one-stop destination for filmmaking.
Its creative arm, Brain on Rent, specializes in innovative
publicity strategies, further enhancing its integrated offerings.
Backed by an experienced leadership team, Panorama Studios
aims to establish itself as a global leader in film uction and
entertainment while promoting Indian talent on the'Wer,

stage.

Baweja Studios Ltd Founded Year: 2001

Headquarter: Maharashtra, mbai

Baweja Studios, establishe 001 by filmmaker Harry Baweja,

is in the Indian ainment company, renowned

inema through a diverse portfolio of

iculous production standards. Supported by state-of-the-art
facilities, including advanced soundstages, editing suites, and
visual effects technology, Baweja Studios has consistently
demonstrated its ability to merge artistic vision with technical
expertise, creating content that entertains and inspires

audiences globally.

Bal elefiims'Ltd Founded Year: 1994
Headquarter: Maharashtra, Mumbai

Balaji Telefilms Ltd., established on November 10, 1994, has
evolved from television content provider to an entertainment
powerhouse in Asia and the Middle East, known for its
innovative storytelling and industry influence. Under the
leadership of Shobha Kapoor and Ekta Kapoor, the company

has delivered over 17,000 hours of record-breaking television
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entertainment player.

content, including iconic shows like Kyuki Saas Bhi Kabhi Bahu
Thi and Naagin. Expanding into films through its 2001
subsidiary, Balaji Motion Pictures Ltd., the company has
become a key player in Indian cinema, offering distinctive
cinematic experiences. Embracing the digital revolution, its
ALTT platform caters to diverse global audiences with
premium, genre-spanning shows. Balaji Telefilms Ltd. remains
committed to enhancing shareholder value, pro

edge content, and solidifying its position as a global

Peer Benchmarking*

Panorama Studios international Ltd

Key Indicators (INR Million) FY 2024 FY 2023 FY 2022

Revenue from Operations 2,905.1 87.6
EBITDA 572.9 35.1
PAT 396.8 25.0
EBITDA Margin (%) 20% 40%
PAT Margin (%) 10% 14% 29%
ROA 11% 23% 2%
ROCE 43% 87% 20%
Net Worth 1,335.4 563.9 167.0
Long-term Debt 168.4 88.2 34
Debt Equity R 1.9 2.1 6.6
Return on Eq 31% 70% 15%

Baw@li?d

Key Indicators (INR Million) FY 2024 FY 2023 FY 2022

Revenue from Operations 643.0 7379 407.1
EBITDA 121.4 115.1 44.8
PAT 82.2 79.7 27.6
EBITDA Margin (%) 19% 16% 11%
PAT Margin (%) 13% 11% 7%
ROA 7% 18% 13%
ROCE 12% 53% 44%
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Net Worth 957.1 198.6 72.4

Long-term Debt 10.6 12.8 26.0

Debt Equity Ratio 0.3 1.3 3.2

Return on Equity 9% 40% 38%
Balaji Telefilms Ltd

Revenue from Operations

EBITDA 710.6

PAT 392.0

EBITDA Margin (%) 12%

PAT Margin (%) 8% 2%
ROA 3% 0.4%
ROCE 5% 1%
Net Worth 11,282 10,897
Long-term Debt 20 NA
Debt Equity Ratio 0.2 0.1
Return on Equity 3% 0.4%

*All Financial numbers are based on standalone basis

EBITDA: Earnings Before Interest, Tax, Depreci , and

PAT: Profit After Tax

ROA: Return on Assets = PAT / Total Asse
ROCE: Return on Capital Employed = EBIT / As.
Debt-to-Equity: Total Debt (Cu

ROE: Return on Equity =

— Total Current Liabilities)

iabilities) / Total Equity
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Company Profile
Overview

Incorporated in 2007, Sunshine Pictures Limited (Sunshine Pictures) is a production house engaged in
originating, developing, producing, marketing, and distributing films and web series. The debut production,
Force, was a commercial success, followed by notable films such as Commando: A One-Man Army, Holiday: A

Soldier is Never Off Duty, Force 2, Commando 2: The Black Money Trail, and The Kerala Story.

Foundation Awards. The Kerala Story emerged as the highest return-on-investment

reflecting the company’s ability to balance commercial appeal with critical ac

Sunshine Pictures is a technology-driven content creator, the company s izes in mulgi-format commercial

films, emphasizing innovation in storytelling and production techniq

The company boasts a diverse content portfolio, including_ten comm@reial films—six co-produced with
multiple studios—alongside two web series, two televisio and one short commercial film. Currently,
it is co-producing two films with Jio Studios and series for Doordarshan, with three
additional film projects and three web series jg By integrating in-house capabilities with
outsourced services like VFX, the company efis igh-quality productions. Operating under two
models, the Co-Production Model reduces isks through studio partnerships, while the Sole
Production Model enables full ownegship o ¥al property and maximization of revenue streams across

various platforms. A prudent app to budgeting and stringent cost controls strengthens its financial

stability.

The company maintain | presence with 162,000 YouTube subscribers and over 91 million

tagram and Facebook follower base of 106,000. Led by Vipul Amrutlal Shah,

SWOT Analysis — Sunshine Production
Strengths: Foundations of a Robust Entertainment Enterprise
e Exceptional Leadership Ecosystem

Sunshine Pictures is led by an exceptional leadership team, including Vipul Amrutlal Shah, whose 24+ years
in filmmaking have produced iconic blockbusters such as Aankhen — one of the biggest blockbusters of 2022,

Namastey London, Singh Is King, Wagqt: The Race Against Time, and London Dreams. Shefali Vipul Shah, a National
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Award-winning actress, brings international acclaim, with highlights like an Emmy nomination for Delhi Crime
and who has also acted in ‘Satya’, ‘Monsoon Wedding’, ‘Gandhi, My Father’, ‘Dil Dhadakne De’, ‘Once Again’ etc.
Aryaman and Maurya Shah represent the next generation of leadership, offering fresh perspectives and
contemporary industry insights. This leadership combination blends creative vision with strategic business

expertise, driving the company’s growth.
¢ Innovative and Resilient Business Model

Sunshine Pictures operates with a dual production strategy that ensures flexibility andgrisk mitigation.

while co-productions reduce financial risks through studio partnerships. Cost manag isya_corfierstone
of the company’s strategy, with practices such as profit-sharing agreements real-time budget

monitoring, and in-house story development. These practices support a lean&€6rpo ture and multiple

revenue channels, including theatrical releases, OTT rights, satellite righfs, chandising, and music.

e Comprehensive Industry Network

With over |7 years of experience, Sunshine Pictures has relationships with top studios,
talent agencies, and creative professionals. Its pr track@gecord of producing high-quality, and
commercially successful content has earned it credib nd gepeat collaborations with major industry

players.
¢ Intellectual Property Monetiza

The company’s strategic approach£o int
from sequels, adaptations,. Su

by monetizing its music rights

e Limited Global Market Penetration

Sunshine Pictures primarily focuses on the Indian market, with only a nascent presence internationally. It’s
global distribution networks remain underdeveloped, and brand recognition outside India is relatively low.
The company requires more aggressive international marketing strategies to expand its footprint and

audience base in overseas markets.
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e Technological Adaptation Challenges

While Sunshine Pictures is embracing digital transformation, it is still in the early stages of adopting advanced
technologies such as AR/VR. Skill gaps and the need for continuous investment in technological infrastructure

could limit its ability to compete with more tech-savvy competitors.
Opportunities: Pathways for Exponential Growth

e Expanding Market Dynamics

The rising disposable income in India, coupled with the growing number of cinema screens in 2 andglier
3 cities, presents immense opportunities for Sunshine Pictures. The rapid growth of nd an
increasing global appetite for diverse storytelling further bolster the market dynamics. al demand

for Indian content continues to rise, offering the company significant opportunities for global market

penetration.

o Digital Media Transformation

India’s high mobile penetration and affordable data plans sumption, paving the way for

mobile-first content strategies and interactive storytelling for By leveraging audience insights through
data analytics, Sunshine Pictures can develop content{taildFed to ‘audience preferences, strengthening its

competitive edge in the digital space.

¢ Talent Development Ecosystem

Sunshine Pictures can strengthen its gositi fostering an attractive workplace for creative talent. Building

oducing original content. Rapidly changing audience preferences and shortened content

s further complicate the competitive landscape.
ogical Disruption

Emerging technologies like Al and shifting content consumption patterns pose risks to traditional production
methods. The company needs to innovate continuously to avoid falling behind technologically advanced

competitors.

¢ Regulatory and Compliance Complexities
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Complex copyright enforcement, evolving content regulations, and potential censorship risks create
challenges for the company. Ensuring compliance across multiple territories is essential to avoid disruptions

to business operations.

By leveraging its strengths, addressing weaknesses, capitalizing on opportunities, and mitigating threats,
Sunshine Productions can solidify its position as a leading entertainment enterprise in the evolving media

landscape.
Key Performance Indicators

Sunshine Productions (Standalone)

Sep' 2024

1,338.0 265.1 \E
77.8 7308 446 Q
46.2 5245 23.1 ‘
20% 55% 17%
12% 39% 9%
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